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- The process to identify, understand, &
satisfy people’ s needs & wants.
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implementation
in Marketplace

Segmentation
Demographic
Situational
Psychographic

Marketing Mix
Froduct, Brand,
Price, Place
Promaotion, and
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Personality  Family Advertiging  Word of BMouth
Life-stage  Values Promations  Retaill Displays

Income Avwallable Resources Price Quality

Aftitudes  Opinions S Service Stare Ambiance
Motivations  Past Experiences Convenience Loyalty Programs
Feelings  Peer Groups Packaging  Produdt Availabibty
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